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Thank you for your interest in 
joining the Choosing Wisely 
International Learning Network.  
 
Become a part of the growing 
international movement of 
physician leaders combatting 
medical overuse and ensuring 
high quality care. 

INTRODUCTION 



?	
  
What is  

Choosing Wisely®? 

Choosing Wisely®, first launched in the 
United States in 2012 by the ABIM 
Foundation and Consumer Reports, has 
been adopted by countries across the 
world. Campaigns encourage clinicians 
and patients to engage in evidence-
based conversations about what tests 
and treatments may not benefit 
them and could cause harm. 



This guide is intended to 
provide basic information 
and tools to help you start 
your Choosing Wisely 
campaign. You can then 
tailor your campaign to 
your local circumstances 
and creative vision. 

ABOUT  
this starter k it   
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Included in the Starter Kit are: 

LET’S  GET STARTED.   

Core principles of a Choosing Wisely 
campaign 

Key publications to guide the 
implementation of your campaign 

Links to current Choosing Wisely 
campaigns across the world 

Contacts to connect to for support   



CORE PRINCIPLES CORE PRINCIPLES 
of a Choosing Wisely campaign 

physician-led 

patient-centered 

multiprofessional 

evidence-based 

transparent 



PHYSICIAN 
The campaign must be physician-
led (as opposed to payer/
government led).  This is important 
to bui lding and sustaining the trust 
of cl inicians and patients.  It  
emphasizes that campaigns are 
focused on qual ity of care and 
harm reduction, rather than cost 
reduction. 

1 LED 
PHYSICIAN-  
LED  



PATIENT 
The campaign must be patient-
focused and involve efforts to 
engage patients in the development 
and implementation process. 
Communication between cl inicians 
and patients is central to Choosing 
Wisely.   

2 FOCUSED 
PATIENT- 
FOCUSED 



MULTI 
Where possible,  the campaign 
should include physicians, nurses, 
pharmacists and other health care 
professionals.   

3 PROFE 
MULTI- 
PROFESSIONAL 



EVIDE 
The recommendations issued by 
the campaign must be evidence-
based, and must be reviewed on an 
ongoing basis to ensure credibi l ity.   

4 BASED 
EVIDENCE- 
BASED 



TRANS 
Processes used to create the 
recommendations must be public 
and any confl icts of interest must 
be declared.  

5 PARE 
TRANSPARENT 



Genera l  steps to start  
the implementat ion of  
your  campaign   

PRINCIPLES 
TO 
PRACTICE  



DEVELOP LISTS OF 
THINGS THAT 
PHYSICIANS AND 
PATIENTS SHOULD 
QUESTION  

1 

Engage  and  par tner  w i th  
nat iona l  med ica l ,  o r  
p ro fess iona l ,   spec ia l ty  
soc ie t ies  to  c reate  l i s t s  o f  
tes ts ,  t reatments  o f  
p rocedures  that  a re :  
 

 Wi th in  the  spec ia l ty ’ s   
 scope  o f   p ract ice   
 F requent ly  used  
 May  expose  pat ients  to   
 ha rm and  s t ress  
 Suppor ted  by  ev idence  



Promote  shared  dec i s ion  
mak ing  between  c l in ic ians  
and  pat ients   
 

Deve lop  access ib le ,  p la in  
l anguage  mater ia l s  fo r  the  
pub l i c  about  the  
recommendat ions   

ENGAGE WITH 
PATIENTS AND THE 
PUBLIC  2



PUT INTO PRACTICE  3
Encourage  par tners  and  
ind iv idua l  phys ic ians  to  
imp lement  
recommendat ions  
 

When  poss ib le ,  measure  
changes   



PARTICIPATING COUNTRIES

click below for the campaign page  

Austral ia Austria Brazi l

Canada Denmark England  

France  Germany India 

http://proqualis.net/choosing-wisely-brasil
http://www.aomrc.org.uk/quality-policy-delivery/healthcare-policy/choosing-wisely/
http://www.choosingwiselycanada.org/


PARTICIPATING COUNTRIES 

cl ick below for the campaign page  

Instructions to add more countries 
(countries are listed alphabetically): 
-flags of countries can be accessed on 
the “flags” folder 
-flag should be sized 3cmx5cm 
-copy the text box below the flag and 
write out the country name  

Israel Italy Japan 

Netherlands New Zealand South Korea 

Switzerland United 
States 

Wales 

Country name  

http://www.slowmedicine.it/
http://www.choosingwisely.org/
http://www.choosingwisely.wales.nhs.uk/home


KEY PUBLICATIONS
resources for your campaign 

Overv iew of  in ternat iona l  e f for ts

' C h o o s i n g  W i s e l y ' :  a  g r o w i n g
i n t e r n a t i o n a l  c a m p a i g n .  
L e v i n s o n  W ,   K a l l e w a a r d  M ,   B h a t i a  
R S ,   W o l f s o n  D ,   S h o r t t  S ,   K e r r  
E A ;   C h o o s i n g  W i s e l y  I n t e r n a t i o n a l  
W o r k i n g  G r o u p .  B M J  Q u a l  S a f .   2 0 1 5

A  Framework  to  measure  impact

M e a s u r i n g  t h e  e f f e c t  o f  C h o o s i n g  
W i s e l y :  a n  i n t e g r a t e d  f r a m e w o r k  t o
a s s e s s  c a m p a i g n  i m p a c t  o n  l o w -
v a l u e  c a r e .

B h a t i a  R S ,   L e v i n s o n  W ,   S h o r t t  
S ,   P e n d r i t h  C ,   F r i c - S h a m j i  E ,   K a l l e w a a r d
M ,   P e u l  W ,   V e i l l a r d  J ,   E l s h a u g  A ,   F o r d e  
I ,   K e r r  E A .  B M J  Q u a l  S a f .   2 0 1 5  

KEY PUBLICATIONS 
resources for your campaign 

Descr ipt ion  of  a r t ic le   

T i t l e .  
A u t h o r s .  J o u r n a l . Y e a r  

Descr ipt ion  of  a r t ic le   

T i t l e .  
A u t h o r s .  J o u r n a l . Y e a r  

Instructions to add more papers: 
-create new slide by right clicking on this slide (in the left 
panel) and click “duplicate slide” 
-formatting should follow the design below: 

https://www.ncbi.nlm.nih.gov/pubmed/25552584
https://www.ncbi.nlm.nih.gov/pubmed/26092165


CONTACTS
i n t e r n a t i o n a l @ c h o o s i n g w i s e l y c a n a d a . o r g

h t t p : / / www . c h o o s i n gw i s e l y c a n a d a . o r g /
i n t e r n a t i o n a l 




